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To all of our partners, the best and most efficient
way fo promote your brand to all of our readers
is through a combination of print, digital, web

OKLAHOMA and enewsletter. We customize a package for

www.coLrokLanoma.ors  €very advertiser depending on their needs.

Call us today to discuss at 918-280-0787 or email ken@golfoklaohoma.org
We are ready to help!

AU D | N C E* e 48,000 Base Audience.

Total readership of
*SOURCE: GOLF OKLAHOMA SUBSCRIBER STUDY

145,000.
49 * Home delivery to more
than 2,000 OGA privat
MEDIAN AGE an private
club members.
$1 00,000+ e Opt-in email and digital
MEDIAN HHI magazine subscriber base

of more than 38,000

86% Oklahoma golfers

ATTENDED COLLEGE

Available in over 110 pro
shops and clubhouses

82% throughout the state,
MARRIED including Southern Hills,
Oklahoma City Golf & CC,
90% Cedar Ridge CC, Oak Tree
HOMEOWNER National and more.
8 5% . (?Yer 575,000 unique
visitors per year at www.

TRAVEL FOR GOLF golfoklahoma.org
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DIGITAL & SOCIAL M

EDIA

2.9 MILLION

WEBSITE PAGE VIEWS

575,548

VISITORS

326,134

EBLAST IMPRESSIONS

@GoltfOklaohomaMagazine

4.2K followers
Over 2.7 million
post views annually

@GolfOKmagazine
1,930 Followers

October 2024 - November 2025

www.golfoklahoma.org website stats

m UNIQUE VISITORS PAGEVIEWS

Sept 62,720 301,435
August 60,350 299,254
July 40,897 147,603
June 48,581 288,846
May 56,035 348,653
April 51,089 295,799
March 42,200 219,048
February 28,627 166,199
Jan ‘25 44,263 230,267
Dec ‘24 35,716 162,893
Nov ‘24 42,964 182,970
Oct 24 62,106 305,029

TOTAL 575,548 2,947,996

HOME | COURSE DIRECTORY |

October 31,2025

* THE 2025 TRAVEL AND DIRECTORY ISSUE

-t FEATURES ON OKLAHOMA'S RICH GOLF CDURSE &’ j
., HERITAGE AND RESTORATIONS ’
* COMPLETE COVERAGE OF OKLAHOMA JUNIORS, RYEAR

AMATEURS, COLLEGIANS AND PROFESSIONALS
* EQUIPMENT, FITNESS, REVIEWS, SPECIAL OFFERS AND MORE

) OKTAHOMA

GOLF TRAIL

Five pmsed to enter Oklahoma Golf
Coaches Association Hall of Fame

Live scoring

Book a Tee
Tlme Now!

By Ken MacLeod
From one hall to the next.
Mike McGraw, who will be inducted into the Oklahoma Golf Hall of Fame on Nov. 9, is one

af ﬂve annoumed inductees for the 2025 class of the Oklahoma Golf Coaches Association

M FoLpsof HonOR

ENEWSLETTER

1. At over 38,000 we're one of the largest
opt-in email circulations of any regional
publication in the country.

2. Excellent average 18% open rate.

Advertorial in eNews
Image Size:
482px wide X 250px tall

Word count:
150 words  $300

Dedicated eBlast
Ad Size:
650px wide X deep as you want

Word count:
250 words  $900
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PRINT AND DIGITAL MAGAZINE ADVERTISING

2026 PRINT and DIGITAL ADVERTISING RATES

ALL RATES ARE NET
MAGAZINE TRIM SIZE is 8.375” x 10.75"

Four Color

Ad Size 1x magazine 5x ad run Ad size

Full Page* $2,500 $2,250 8.375" x 10.75"
2-page Spread* $4,050 $3,800 16.75" x 10.75"
Half Page $1,400 $1,250 7.375" x 4.875"
Third Page $800 $700 4.875" x 4.875"
Sixth Page $425 $400 2.375" x 4.875"
Cover Premiums

Inside Front $2,800 $2,400 8.375" x 10.75"
Inside Front (2-page)  $4,350 $4,100 16.75" x 10.75"
Inside Back $2,600 $2,300 8.375" x 10.75"
Back Cover $2,900 $2,500 8.375" x 10.75"

*Include .125” bleed on all full page ads.

2026 CLOSING DATES

Issue Ad Closing Materials Due
2026 Directory/Travel Jan. 15, 2026 Jan. 23, 2026
April / May March 15, 2026 March 22, 2026
June / July May 17, 2026 May 24, 2026
Aug. / Sept. July 17, 2026 July 24, 2026
Oct. / Now. Sept. 23, 2026 Sept. 30, 2026

ACCEPTED FILE FORMATS
PDF/X1-a, EPS, TIFF, JPG. CMYK or grayscale only. Minimum 300 dpi resolution.

AD CONTACT
Chris Swafford, Design Director | 918-280-0787 | chris@golfoklahoma.org

We are able to accept files by email, FTP, CD, DVD, and most online file transfer
websites. Call 918-280-0787 for FTP information.

ELECTRONIC FILE TIPS

Use stylized fonts; do not apply attributes to basic fonts. Use PostScript fonts — do
not use TrueType fonts. If sending PDF files, please save at press quality (300 dpi),
with all linked art and spot colors converted to CMYK. Please do not send RGB

files. Print CMYK seperations to laser printer to check accuracy of files.

CREATIVE SERVICES

Provided on request. Any additional photography or creation of images other than

materials supplied by advertiser will be billed at our normal rates.




WEBSITE ADVERTISING

The digital ads below are sold by the month and will appear in every single post on www.golfoklaho-
ma.org for that time frame. You will catch every aspect of our audience, from parents and competi-
tors in junior, high school, college and professional competitions to all of the other course and general
golf news that makes our site unique among states. The numbers don't lie, our audience trusts Golf
Oklahoma to cover every aspect of golf in the state and has for 31 years. You can reach them all con-
sistently for these very low rates.

Starting at only $400 a month
1 $400 2 $500 3 $600

October 2024 - November 2025

GOIf @ _ x 125 Month

www.golfoklahoma.org website stats

UNIQUE VISITORS PAGEVIEWS
OKLAHOMA Sept 62,720 301,435
DA ORMA S ND. ) GDLF SOURCE
TR August 60,350 299,254
July 40,897 147,603
VIKTOR June 48,581 288,846
HOVLAND May 56,035 348,653
IAN DAVIS April 51,089 295,799
CHAMPIONS
2023 NATIONAL March 42,200 219,048
PRO-SCRATCH
INVITATIONAL February 28,627 166,199
Jan ‘25 44,263 230,267
B Dec ‘24 35,716 162,893
Natiowal Nov ‘24 42,964 182,070
| o carama | un tre sra |
. g P : t ‘24 62,106 305,029
Davis' playoff birdie helps partner Hovland win again i
- S 17,33 & KmMacisd b TOTAL 575,548 2,947,996

(2) 1140 x 150

Liks and Fellow Gall Cidabama

£ [w]@)]in] e FUNES

[
By s WaeLincd

Wikt Howtand seemingly can't ke, #ven B he nesds 3 Bihe help. Ard e goa phenty of & from his amateur panmeer lan Dads in e final round of the
Cuak Tree National Pro-Scratch imvitational Friday, inchuding a 15-foot birdie putt from Dards. on the second plays hole to win the 36-hole event

v’ Surbing birche prufl o B it hob cagped & long din plinsd in chilly north winds snd give Hoviand wictorss in his st four ivents nchaling
the BlbW Charmpioniti, the Tour Champorrbip and the Byder Cug.

Whasne doses this one rank? "Wy up there.” lughed Howland, after the birge edped his former Didahoma Sane teamemate snd roomimate Zach
Bauchau and smateur Conesd Wakhar

Durvii, abic an Oblahoma State graduate, lormer profekiional and the 2002 Ollahoma Stats Amateur chamon, combined with Hovland 1o thoot 6
wndder [Fricry, giving traem & oLl of Bander and matching Baschou and Walcher, wha shat reunds of SE-66

(3) 1140 x 300

Third place went 1o former Edmaend Momth and current PGA Tow golfer Rebert Streb with amatecr Dandry Mitchell. Firitrourd leaders Tayler Mooce
(PG Tour sinner from Edmisnd Misarial) and Trevor Stafford nook fourth o0 Sunder §56-T)

CONTACT INFORMATION
Ken Macleod, CEO/Editor
ken@golfoklahoma.org

918-280-0787

Chris Swafford, Creative Director
chris@golfoklahoma.org

918-280-0787

Golf Oklahoma

Southern Hills Plaza
6218 S. Lewis Ave., Suite 102

Tulsa, OK 74136
918 280-0787

www.golfoklahoma.org
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OKLAHOMA

Oklahoma S No 1 Golf Source
www.GolfOklahoma.org

GOLF OKLAHOMA,

WHO WE ARE

Golf Oklahoma has been published
for 32 years and is recognized by the
Oklahoma Golf Association, the PGA
South Central Section and the Okla-
homa Golf Hall of Fame, among
others, as having helped raise the
profile of golf throughout this unique
golf-mad state. It has been a fre-
quent Outstanding  Achievement
winner in the International Network
of Golf annual writing and publica-
tions contest and publisher Ken MacLeod was named the
Oklahoma Sportswriter of the Year for 2024 by the Na-
tional Sports Media Association. MacLeod and Creative
and Technology Director Chris Swafford have worked to-
gether for more than a decade to help keep Oklahoma
golfers both informed and entertained.

AGENCY COMMISSIONS

An agency commission of 15% is allowed to publisher-
recognized agencies. Commission is available only on
the open rate, not on multiple issue discounts.

CANCELLATIONS

Cancellations must be received in writing no later than
six weeks prior to cover date. Clients will be billed for
frequency discounts, which become applicable due to
cancellation.

INSERTION/PAYMENT POLICY

Advertiser and, where applicable, agency will be held li-
able for all past-due accounts. Payment may be required
for first insertion by a new advertiser at publishers dis-
cretion. Signed contracts are required for all insertions
before placement in the publication.

PUBLISHER POLICY

The publisher reserves the right to reject any advertis-
ing that is not within the publisher’s standards. Advertiser
agrees to indemnify and protect the publisher from any
claims or expenses resulting from unauthorized use of
any name, photograph, artwork or words protected by
copyright or registered trademarks. Publisher is not liable
for delays in delivery and/or non-delivery in the event
of an Act of God, action by any government entity, fire,

Left to right, Dan
Shaughuessy of The
Boston Globe and
NSMA award winner
Ken MacLeod

flood, insurrection, terrorist act, riot explosion, embargo,
strike — whether legal or illegal - labor or material short-
age, transportation interruption, work slow-down or any
condition beyond the control of the publisher affecting
production in any manner.

PROOFS

Digital proofs or laser file printouts must be supplied with all
art submissions. Proofs must be provided at 100% of size.
In the event the client does not supply a color proof, the
publisher will not be held responsible for color reproduc-
tion. Publisher will not be responsible for improper output
due to compressed or RGB files or use of TrueType fonts.

ELECTRONIC FILE TIPS

Use stylized fonts; do not apply attributes to basic fonts.
Use PostScript fonts — do not use TrueType fonts. If send-
ing PDF files, please save at press quality (300 dpi), with
all linked art and spot colors converted to CMYK. Please
do not send RGB files. Print CMYK seperations to laser
printer to check accuracy of files.

CREATIVE SERVICES

Provided on request. Any additional photography or cre-
ation of images other than materials supplied by adver-
tiser will be billed at our normal rates.

CONTACT INFORMATION
Ken Macleod, CEQ/Editor
ken@golfoklahoma.org
918-280-0787

A.G. Meyers, COO/Marketing Director
agm@golfoklahoma.org
Cell - 405-640-9996

Chris Swafford, Creative Director
chris@golfoklahoma.org
918-280-0787

Golf Oklahoma
Southern Hills Plaza
6218 S. Lewis Ave., Suite 102
Tulsa, OK 74136
918 280-0787
www.golfoklahoma.org





